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Akinori TAGASHIRA  Department of Product Design, School of Design, Assistant Professor

Tatsuya KUJI
Nobu MIAKE
Nobue HITRAGI
Norito OKADA

Library, Researcher

Department of Product Design, School of Design, Assistant Professor
Research Institute of Arts and Design, Former Researcher

Department of Environmental Design, School of Design, Former Assistant
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Summary

In Singapore, a lot of industries move out from Singapore,
therefore it is decreasing that a chance to develop products
at university with a company. Because of this, Design
incubation center of National University of Singapore has
developed original brand called “D.Lab” , then they design,
develop, produce in the university, and put onto the market
as a commercial products under the name of “D.Lab”.

Good design have to fulfill all the conditions of good for
form, usability, production, distribution, sales, and price
etc., it have to be not only prototype but also commercial
product. D.Lab
exhibitions just like product manufacturers. It tend to be

exhibit their products at important

able to get a fair evaluation regardless of name recognition
especially at exhibition out of Japan, therefore it is very
effective to gain recognition for a minor brand.

This progressive approach is fairly successful, it thanks in
large part to a talented design director, Patrick Chia. In
university, it need a branding center around taking part in
important exhibitions with a talented design director.
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